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STATE OF CALIFORNIA
I create training eCourses to keep department 
staff knowledge current. I support graphics, 
photo, video and audio production.

MARKETING 
SPECIALIST

2019-2020

2009-2019

US AIR FORCE ACADEMY
I developed graphics, print, video and other 
marketing material to improve communica-
tion between the Academy and Public.

WEBMASTER DEPARTMENT OF VETERANS AFFAIRS
I operated and managed all web properties  
for the Northern California Health Care 
System in Sacramento California.

cwdeltabravoecho@gmail.com

916.806.8150

darrenebbing.com

240 Natoma Station Dr. #213 

Folsom, CA  95630

E D U C A T I O N

M I L I T A R Y  S E R V I C E

ASSOCIATES
DEGREE

US ARMY
ACTIVE DUTY

2005-2007

2000-2003

ITT TECHNICAL INSTITUTE

CAVALRY SCOUT (19D)

I attended ITT in Rancho Cordova California 
to pursue a degree in digital entertainment 
and game design.

I enlisted into basic training at Ft. Knox KY. I 
was stationed at Ft. Carson for the remainder 
of my enlistment.

A B O U T  M E

My name is Darren and I am a visual designer working in California. I specialize in photography, 
illustration, branding & identity design, and interface design. I believe that design is a process, and 
that through research and exploration, the right solution will present itself.
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ID

D A R R E N 
E B B I N G

VA LEAF SYSTEM

C A T E G O R Y

Web Development

O R G A N I Z A T I O N

Department of Veterans Affairs

M O R E  D E T A I L S

vhav05webrm.v05.med.va.gov/
VISN21/vanchcs/public_affairs_re-
quests/

D E S C R I P T I O N

VA Northern California Health Care System uses the 
Light Electronic Action Framework developed by 
Micheal Gao in Orlando to manage aspects of com-
munications.  I applied modern design to help unify 
the experience of the Intranet and LEAF.  Embed-
ding these work order systems within pages helps 
improve request reliability and easier access to help 
when needed.

V A  L E A F  C U S T O M  D E S I G N

INTERACTIVE
_DESIGN
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VA NORCAL WEB

C A T E G O R Y

Web Development

O R G A N I Z A T I O N

Department of Veterans Affairs

M O R E  D E T A I L S

vaww.northern-california.med.va.gov

D E S C R I P T I O N

VA Northern California Health Care System uses an 
on-premises Windows Server based hosting solution 
to provide space for the organizational Intranet.  The 
Intranet is comprised of over 2000 web pages and 
over 25,000 total files.  I conducted a complete rede-
sign of the site in 2010.  In 2019 the Intranet was on 
track to be redesigned within EWIS servers and will 
be managed as a Wordpress theme.

V A  N O R C A L  I N T R A N E T

I N T R A N E T
R E D E S I G N

SHAREPOINT

C A T E G O R Y

CMS Development

O R G A N I Z A T I O N

Department of Veterans Affairs

M O R E  D E T A I L S

vaww.visn21.portal.va.gov/norcal

D E S C R I P T I O N

VA Northern California Health Care System mi-
grated to SharePoint 2013 in May 2019. I cre-
ated workflows with services and sections to 
enable better communication and collabora-
tion.  I created automated On-Call systems 
based on  filtered list libraries, that allowed 
minimal workload impact with direct manage-
ment.  I relocated the NCHCS Policy Library into 
SharePoint allowing a faster update process for 
the Policy Coordinator to update policies when 
they are revised.
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POWER PLATFORM

C A T E G O R Y

Web-Based Development

O R G A N I Z A T I O N

Department of Defense &  
State of Califorrnia

M O R E  D E T A I L S

powerplatform.microsoft.com

D E S C R I P T I O N

The US Air Force Academy in Colorado uses Power 
Platform services that includes Teams, Azure, Power-
Apps, Power Automate, Power BI and an entire suite of 
applications that are integrated together along with 
SharePoint Online to improve communications.  I  
develop applications using all these tools to improve 
workload management, and provide at-a-glance 
insight into workload and evaluation feedback.

M I C R O S O F T 
P O W E R 

A U T O M A T E

M I C R O S O F T 
P O W E R A P P S

POWERAPPS

C A T E G O R Y

Application Development

O R G A N I Z A T I O N

Department of Defense & 
State of California

M O R E  D E T A I L S

powerapps.microsoft.com

D E S C R I P T I O N

I create Power Apps Applications that  
manage incoming requests, ongoing updates 
and customer feedback.  These systems make 
it easier to evaluate systems practices and find 
areas that need improvement.  Additionally I  
create surveys using Microsoft Forms for direct 
engagement with both staff and the  
public.  These tools are integral to improving  
organizational effectiveness and optimize  
practices, all without additional costs or  
overhead minimizing impacts to budgets.
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PM

D A R R E N 
E B B I N G

PRINT
_MEDIA

PRINT MEDIA

C
M

Y
K

D E S C R I P T I O N

The fundamentals of graphic and print 
design are about seeing (and under-
standing) how the qualities of visual 
material—shapes, images, color theory, 
typography, and layout—work, and work 
together… and then being able to decide 
which qualities of each are relevant and 

engaging and useful for visualizing a par-
ticular idea or solving a certain problem. 
The best designs aren’t the ones that try 
to fit every design element on the block 
into a single composition. They utilize 
open space to bring attention to the ele-
ments that actually matter.v
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LARGE FORMAT DESIGN

C A T E G O R Y

Print Design

O R G A N I Z A T I O N

Department of Defense - Pentagon

D E S C R I P T I O N

The US Air Force Academy acquired space within the 
Pentagon along the tour route previously occupied by 
the Thunderbirds Aerial Team.  I was tasked with de-
signing a mural to replace the previous design.  I pro-
duced the photography and design for this piece.  The 
review opted to move the compelling piece to a more 
prominent placement along the tour route.  Addition-
ally, this design was the basis for USAFA marketing in 
the Colorado Springs Airport.

U S A F A  M U R A L
P E N T A G O N

P H O T O G R A P H Y
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DS

D A R R E N 
E B B I N G

DIGITAL
_SIGNAGE

DIGITAL SIGNAGE

C A T E G O R Y

Marketing

O R G A N I Z A T I O N

Department of Defense

M O R E  D E T A I L S

arreya.com

D E S C R I P T I O N

The Strategic Planning Office and Deans Office at 
the US Air Force Academy simultaneously needed to  
develop a signage standard for the Edu environment, 
Public environment and eventually a Base-wide  
environment. I developed the signage UI and all sup-
porting graphics for this system and lead the coordi-
nated effort with the Deans Office to manage initially 
45 signs, with the intent of expanding to over 165 
servicing all base-wide areas.

S I G N A G E  D E S I G N
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PROJECT MANAGEMENT

C A T E G O R Y

Production

O R G A N I Z A T I O N

Department of Defense

D E S C R I P T I O N

The US Air Force Academy in Colorado holds an 
annual conference titled Corona that includes 
all  leadership staff in the Air Force.  For the 2019  
Corona conference, I lead a project to demon-
strate a new STEM initiative that showcased aerial  

5 0 0  D R O N E S
8 , 0 0 0 +  V I S I T O R S

I N T E L - P O W E R E D 
D R O N E  S H O W

PHOTOGRAPHY

D E S C R I P T I O N

I capture using a variety of methods consider-
ing the situation.  I typically use a Nikon D1 for 
professional set photography.  I use a DJI Mavic 
Pro for both photo and video capture, and I am 
registered with the FAA as a drone pilot.  When 
professional equipment is not available I rely 
on my iPhone 12 Pro Max, and use advanced 
post-production for photo enhancement.  I 
use Adobe Lightroom for photo management 
and typical enhancement, and Photoshop for  
advanced composition and manipulation. 

technology using 500 drones.  We partnered with Intel to produce the show.  I led the  
production to include all visuals, a coordinated soundtrack with licensing for all third party 
media. The show attracted over 8,000 visitors during the two-day performances, and has 
over 75,000 views on YouTube.

D E A T H  V A L L E Y
N A T I O N A L  P A R K
P H O T O G R A P H Y
N I K O N  D 3

M A R O O N  B E L L S
A E R I A L  P H O T O G R A P H Y 

D J I  M A V I C  P R O

T U S K E G E E  A I R M A N
M O B I L E  P H O T O G R A P H Y 

I P H O N E  1 2  P R O  M A X

C A T H E D R A L  P E A K S
P H O T O G R A P H Y
N I K O N  D 1
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https://www.youtube.com/watch?v=fWdhscfC6NU


L O G O  E V O L U T I O N

2 0 1 0 2 0 1 4 2 0 2 0

IDENTITY/BRANDING

S H I F T I N G  T R E N D S

Any time we look at trends, we tend to see 
that there is a pendulum that is swinging. For 
instance, it ’s not uncommon to see an evolu-
tion from a flat logo to something dimension-
al or vice versa. But over the last three years 
in particular, from a typography standpoint, 
we’ve seen a transition toward very austere 
sans serif logos. Google flipped from a serif 
font to a sans serif, and other major brands 

like Verizon, Calvin Klein, and Century 21 
did the same. This year’s logo trends were influ-
enced by a pendulum shift that’s starting to swing 
from clean, modern aesthetics toward curvy, retro  
designs that reflect a new attitude through color 
and embellishments.

Here are some examples of branding and identity 
I’ve designed.
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L O G O  U S A G E
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G E N E R I C  P R E R O L L

I created this video to play before a feature 
presentation that is shown to visitors at the US 
Air Force Academy Visitor’s Center.  This video 
was created to take advantage of the time be-
tween the feature presentations to engage the 
visiting public and highlight different aspects of 
US Air Force Academy Cadets and life on the 
Academy as a whole.

P L A N E T A R I U M  P R O M O

I created this video vignette as a method to 
market and promote the US Air Force Academy’s 
newly renovated Planetarium.  The Planetarium 
shows 180 degree dome-style IMAX movies to 
the public free of charge.  Showing this vignette 
along with other presentations creates aware-
ness and value for the 4 million dollar invest-
ment by the Endowment.

M A R O O N  B E L L S  -  A S P E N

youtu.be/XmO8etsY3kI

youtu.be/diuzyDR6Oek

youtu.be/n7nH02HWyVk

youtu.be/17q07AFyvRc

I created this aerial video with the DJI Mavic 
Pro Drone, In Maroon Bells, Snowmass Wilder-
ness.  This was a learning experience in how to 
pilot a drone for photography and videography. 
I did the editing for this video in Adobe Pre-
miere, using Photoshop for additional graphics.

R E D  R O C K S  -  C / S

I also filmed this aerial video with the DJI Ma-
vic Pro Drone.  I used filters to affect color and 
saturation.  This was also a learning experience 
in low-light videography.

ADDITIONAL WORK

P H O T O G R A P H Y  -  S T R U C T U R E / P E O P L E

P H O T O G R A P H Y  -  N A T U R E

Whether it ’s a simple one-story residential building or a state-of-the-art corporate headquarters, each one 
is a work of art; an architect’s masterpiece. Many people, however, often take this for granted.  There is an 
honor in finding the aesthetic in both people, and structure.

To become familiar with a place, a photographer must do more than just spend quality time there. Partici-
pating in some outdoor activity, such as hiking to a high point, exploring the forests, or paddling a river, will 
teach so much about the place.
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